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We're so excited that you're interested in taking
part in Fairtrade Fortnight 2023!

This toolkit provides information, resources and assets so that you can get
involved with the campaign.

Fairtrade Fortnight is our biggest opportunity of the year to work with you,
our partners, to:

® raise awareness
e promote Fairtrade products
e highlight YOUR positive impact

This year we are building on the work we did in Fairtrade Fortnight 2022 which focused on the connection
between fair pay and protecting the environment.

\We want our audiences to recognise how your commitment to Fairtrade means a fairer future for the planet,
as well as for its people.
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PAST PARTNERACTIVATIONS

CHOOSE
THEWORLD
YOU WANT.

Choose

Fairtrade. -

CHOOSE
4% THEWORLD
@<2° YOU WANT.

W

Choose
Fairtrade.

[I/M) ~LDI Stores Australia

= fallowars

ALDI I il

mo - @
Today marks the first day of Fairtrade Fortnight, a time to reflect on
our supply chain and the ways in which retailers and consumers cal
protect the nights of farmers and workers in developing countnes.

ALDI is proud to partner with Fairtrade Australia & New Zealand a
committed to sustaining fair working conditions for all. All of our o«
organic coffee is sourced from producers certified by Fairtrade or o
sustainable labels, so our customers can know that ALDI's products
farming communities and the environment. b

“We understand our impact on the envirenment and the communit

operate. We work with our business partners, international NGOs, 3 |
bodies to embed sustainable business practices that contribute to ==
supply chain being paid fairly for their raw materials and that man
sustainable farming practices. The Fairtrade Certification on produc
Moser Roth Chocolate, Diplomat Tea and Lazzio Organic Coffee all
brighter livelihood for the 1.7 million people around the world who
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make these products and means shoppers can be assured their purchases aren't
costing the earth.” said Daniel Baker, Director - Corporate Responsibility, ALD
Australia.

For more information, visit: httpsz//Inkd.in/gPXadEX4
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_sam_low_ IM HOSTING A NIGHT OF N /.
FAIR COFFEE COCKTAILS AND CAKES W00H00!

- an event by @fairtradenz !!! v THE_LUCK)
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Bring your friends for a fun night of AMAZING HA U_-’ f.{r‘f’ KA
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coffee cocktails and delicious cakes, = LD
hosted by MEEEEE!
Thursday evening 19th August! 7pm at
@everybodysdowntown

Their will be coffee cocktail
demonstrations and tastings. Cakes by
the incredible @thecaker made with
Fairtrade ingredients.

| will be using some very tasty Fairtrade
coffee from Papua New Guinea roasted
by my friends at @kokakocoffee for the
cockatils and everyone goes home with
a tote bag filled with goodies!
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Our 2023 campaign highlights the urgent threat to the future of the foods we
love and the livelihoods of the people who grow them. Without our support for
fairer prices today, farmers will find it even harder to tackle the climate and
economic challenges of the future.

The current financial crisis is taking a heavy toll on smallholder farmers & workers,
with the cost of fuel, fertiliser and food all increasing beyond affordable levels - if
producers can't earn enough to cover costs or fund climate adaptation today, then
they won't be available to grow food in the future.

By choosing Fairtrade now, you are taking a stand with farmers and workers
worldwide for fairer incomes, so that they can protect the future of our food.
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OBJECTIVE

ACTION

CAMPAIGN
THEMES

Together, we can protect the planet and the supply of food now and for

future generations to come. And it needn't cost the consumer more.
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GETINVOLVED

DIGITALASSETS We have put together a collection of photos, graphics and copy designed
for you to share across all your digital channels.

This collection includes the following:

- Campaign lockups

- Fairtrade commodity blogs

- Fairtrade & the environment messaging
- Stories of Fairtrade producers

- Fairtrade "Plant for the Future" information
€ the future a - Social justice statements
is fair - Animated Fairtrade Mark
R
choose WINDOW STICKERS PARTNERWITH
@ - o ANOTHERFAIRTRADE
ick this in your cafe, store or BRAND

roastery window to show you are a
part of the Fairtrade community.

We can connect you with other
Fairtrade brands so you can
collaborate for this campaign.
Double your reach with like-
minded new audiences.

‘ Scroll through to download, or get in
FAIRTRADE touch if you'd like us to print some for
\you.
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CAMPAIGN LOCKUP

Stick these in the corner of your own Fairtrade Fortnight imagery to show you are taking
action as a part of the Fairtrade community.

DOWNLOAD CAMPAIGN LOCKUP



https://drive.google.com/drive/folders/1kd4NyqN1vP3yCUtZn6g6yyrvs_ZCFaY0?usp=sharing
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FAIRTRADEBLOGS
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We've put together few blogs, covering various issues and commaodities. You can share links
to our website or reuse the content and images on your own platforms

COFFEE

Empowering Indigenous Coffee
Communities

BANANAS

How do you make a living when

costs skyrocket but wages stay.
the same?

COCOA

Fairtrade vs. Direct Trade:
Exploring Paths for Cocoa
Farmers

COTTON

The women who make our
clothes are invisible. It's time to
change that

SUGAR

Sustainable (and Sweet)
Future

Empowering Tea Farmers for

People and the Planet



https://fairtradeanz.org/stories/fairtrade-vs-direct-trade-exploring-paths-for-cocoa-farmers
https://fairtradeanz.org/stories/empowering-guatemalas-indigenous-coffee-communities
https://fairtradeanz.org/stories/fairtrade-and-the-urgent-need-for-living-wages-in-the-banana-sector
https://fairtradeanz.org/stories/sugar-cane-farmers-for-a-sustainable-and-sweet-future
https://fairtradeanz.org/stories/empowering-tea-farmers-for-people-and-the-planet
https://fairtradeanz.org/stories/empowering-guatemalas-indigenous-coffee-communities
https://fairtradeanz.org/stories/fairtrade-vs-direct-trade-exploring-paths-for-cocoa-farmers
https://fairtradeanz.org/stories/sugar-cane-farmers-for-a-sustainable-and-sweet-future
https://fairtradeanz.org/stories/empowering-tea-farmers-for-people-and-the-planet
https://fairtradeanz.org/stories/fairtrade-and-the-urgent-need-for-living-wages-in-the-banana-sector
https://fairtradeanz.org/stories/fairtrade-and-the-urgent-need-for-living-wages-in-the-banana-sector
https://fairtradeanz.org/stories/sugar-cane-farmers-for-a-sustainable-and-sweet-future
https://fairtradeanz.org/stories/sugar-cane-farmers-for-a-sustainable-and-sweet-future
https://fairtradeanz.org/stories/empowering-women-in-fashion-for-people-and-the-planet
https://fairtradeanz.org/stories/empowering-women-in-fashion-for-people-and-the-planet
https://fairtradeanz.org/stories/empowering-women-in-fashion-for-people-and-the-planet
https://fairtradeanz.org/stories/empowering-tea-farmers-for-people-and-the-planet
https://fairtradeanz.org/stories/fairtrade-vs-direct-trade-exploring-paths-for-cocoa-farmers
https://fairtradeanz.org/stories/empowering-guatemalas-indigenous-coffee-communities
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SAYITWITHUS,
THEFUTUREIS FAIR

We know it can take a bit of oomph to
catch someone's eye on Instagram.

Your Fairtrade Mark means you can
make a statement with confidence that
you are making the right choice for
people and the planet.

DOWNLOAD SOCIALTILES

Make sure to tagus:
@fairtradeanz #ChooseFairtrade

Planting trees
ANDpayin
people fairly.
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Now that
sounds fair...
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feeling that their co- /3
operative spent the 't

-As well as the impact of the
Fairtrade Minimum Price and

Premium, Fairtrade partnerships with
government agencies and businesses
have introduced big scalable projects

’ Fairtrade Premium on f like our Fairtrade Climate Academies

and agroforestry projects that put
farmers in the driving seat and
enable them to swap skills and
knowledge so they adapt to the
climate crisis.

projects which helpg_d-f’
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With higherincomes
farmers can take positive
steps.

In 2022, using Fairtrade
Premium, Fairtrade
producers across Latin
America and the
Caribbean have planted
more than 300,000 trees
across 20 countries.

fairis simple.

fair means treating people
with respect and looking
after the world we live in.

Research hasshown areas [0 A

where many Fairtrade y s ]
products are produced, " _fifa vetent swveywith &
including Central America, Kenfran coffee farmers, || 4
East Africaand the :

k . 72% of farmers surveyed 4
Caribbean, are very likely to €

experience increasingly
extreme weather which will
negatively affect their
ability to grow crops

“:. agreedthatthe Fairtradg
| price they receive f
their coffee harveésts
helps them toinvestin
their farms to prepare for
climate change.
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Want to change the font/colour/commodity mentioned?
Make a copy of the original Canva doc and make these your own.

CANVALINKTOSOCIALTILES
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https://drive.google.com/drive/folders/1ll4i2m2FRsA8EjLlX0RUDMbAlBqcwJQp?usp=sharing
https://drive.google.com/drive/folders/1ll4i2m2FRsA8EjLlX0RUDMbAlBqcwJQp?usp=sharing
https://www.canva.com/design/DAFmV0O_GpI/7EUYelQG-RA2rBL6Vfh4VA/edit?utm_content=DAFmV0O_GpI&utm_campaign=designshare&utm_medium=link2&utm_source=sharebutton
https://www.instagram.com/fairtradeanz/
https://drive.google.com/drive/folders/1dkS3Bk6ZjpM4hwy6b015sKN-F-sYBfrk?usp=sharing
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STORIES OF FAIRTRADE PRODUCERS

Through recent Fairtrade producer trips, we have gathered stories of the farmers on the
frontline of both the climate and cost-of-living crises. We've developed assets based on
these findings which you can use to tell the Fortnight story.

This year, we will focus on a collection of cross-commodity case studies (including social
copy and guotes), each focusing on an individual farmer, the impacts which they currently
face and how they are working to entact change.

Saddick Abanga Emilia Deborah Odessa Michelle Grant
Cocoa farmer, Chana Cocoa farmer, Chana Cofee farmer, Honduras

A case study exploring farmer A case study focusing on farmer A case study focusing on farmer
Saddick Abanga's work to Emilia Deborah's work to Odessa Michelle Grant's work to
improve his cocoa harvest and improve the productivity of her better support women coffee
better manage his land through farm and turn her finances farmers in the face of the
agroforestry training. around with support from her climate and cost-of-living

Fairtrade co-op. crises.

11
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CASESTUDY1:SADDICKABANGA

Cocoa farmer, Chana

This case study focuses on farmer Saddick
Abanga's work to improve his cocoa harvest
and better manage his land through
agroforestry training - an opportunity made
available through his Fairtrade co-operative.

'l didn't know | was punishing the land, now
because of this project I've seen the benefits,
there are more nutrients in the soil.’

DOWNLOAD STORY & IMAGES
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https://drive.google.com/drive/folders/1xKZr4qFU1FWxVf7W5P7Zx2iVd3rQd-QZ?usp=sharing
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CASESTUDY 2: EMILIA DEBORAH

Cocoa farmer, Chana

This case study focuses on the story of
Emilia Debrah, a cocoa farmer who had
previously struggled with debt and was able
to turn her finances around with the support
of her Fairtrade co-op.

Emilia received training and support which
allowed her to increase the productivity of
her land and become more self-sufficient,
meaning that she can better manage rising
living costs and continue to protect the
future of cocoa.

DOWNLOAD STORY & IMAGES
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https://drive.google.com/drive/folders/1FUQZ4p4Crxh_sI8p5Kv-gWBp6GWFf2-M?usp=sharing

CASESTUDY 3: ODESSA MICHELLE GRANT

Cofee farmer, Honduras

This case study focuses on farmer Odessa
Michelle Grant, who is reshaping coffee-
growing traditions and creating
opportunities for women through her
Fairtrade co-operative.

In the face of the climate and cost-of-living
crises, these changes are allowing women
farmers to gain more power, independence
and financial security through their work.

DOWNLOAD STORY &IMAGES
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https://drive.google.com/drive/folders/1yI8WAUgAFsrNAvrBNEaoNMEXZH-oWx2G?usp=sharing
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FAIRTRADE &
TREE PLANTING

Your Fairtrade Premium is helping the planet in
ways you probably don’t even know about! One
amazing example is the “Plant for the Future”.

Fairtrade producers across Latin America and the
Caribbean planted more than 300,000 trees in a six-month
tree-planting drive in 2022, with more than 100 Fairtrade
organisations across 20 countries getting involved.

This Tree Planting Challenge was launched in May 2022 by
Fairtrade’s producer network for Latin America and the
Caribbean.

Following the launch in Latin America, people and
organisations across the Fairtrade movement have also
joined the tree planting challenge.

In Ghana 150,000 timber tree species and 30,000 fruits
trees have been planted. The reforestation prolect will help
create microclimates, reducing the impact of climate
change on cocoa farmers.

In Asia, the Network of Asia and Pacific Producers launched
a project to plant one million trees across the region. As

part of this, NAPP is sponsoring an afforestation project in
North India, providing funding to 20 producer organisations DOWNLOAD ASSETS

to plant fruit trees and other native species. "PLANT FORTHE FUTURE"

15


https://drive.google.com/drive/folders/1KKxhHc5L04XCK82wbsTpjDotc9xRgezH?usp=sharing
https://drive.google.com/drive/folders/1KKxhHc5L04XCK82wbsTpjDotc9xRgezH?usp=sharing
https://drive.google.com/drive/folders/1KKxhHc5L04XCK82wbsTpjDotc9xRgezH?usp=sharing
https://www.fairtradenapp.org/tree-plantation-drive-by-fairtrade-producers-in-north-india-an-initiative-under-fairtrade-napp-afforestation-project/
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YOUR MESSAGE

Some copy for your social media posts are below. We have also created a document with
some key Fairtrade facts that you can use in your comms.

Greenwashing — and fairwashing — are everywhere because big
business has realised that you care about the planet and its people,
and you want them to care as well.

But don't be fooled. If a T-shirt is S5 or your favourite coffee brand
has va%ue claims about saving rainforests, then you need to examine
more closely. Look for the Fairtrade mark, like the one of our
coffee/cgcl)colate/cotton/tea, to know that what you're buying is really
sustainable.

If you had to choose between sending your child to school or planting
trees for your long-term future, what would you pick?

Sustainable farming isn't cheap farming, but if you buy our Fairtrade
certified xxx, farmers can support their families AND look after the
environment.

Look for the Fairtrade Mark when you shop so there doesn't have to
be a compromise.

We know you want to protect the planet and its people but
sometimes it seems complicated. Who do you trust? There are lots
of companies who SAY they are doing the right thing but unless they
can show you that they are paying EVERYONE in their supply chain
fairly AND working to improve social and environmental outcomes,
then they're only doing half the job.

That's why we're certified with Fairtrade - there's no second guessing
or greenwashing with them, just a fairer future for everyone.

We are Fairtrade certified because we care about the planet - and its
people. It's common sense really. If you're struggling to feed your
family then planting trees and farming sustainably won't be your top
priority.

Buy Fairtrade to help fix the problem of poverty, then everything
else, including a more sustainable environment, follows.

Make sure to tag us:
@fairtradeanz #ChooseFairtrade

16


https://drive.google.com/drive/folders/1g3rwEpA4gM1EEWmjRYKEdnvmzcy7Vjrv?usp=sharing
https://www.instagram.com/fairtradeanz/
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IMAGES FORYOURUSE

Fairtrade has a comprehensive library of
images that you can draw upon for your
Fairtrade Fortnight messaging.

Check out this selection for you to
download here but contact us if you have
specific needs and we'll try and help.

DOWNLOAD IMAGES

17


https://drive.google.com/drive/folders/1ZNVdd9INYXkiRAoEVHDg-DA3vqbAah20?usp=sharing
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FAIRTRADE MARKANIMATION



https://drive.google.com/drive/folders/1tpmzEPXsfnW7gvT7kGlVbRKJBf7d4Gb3?usp=sharing
https://drive.google.com/drive/folders/1tpmzEPXsfnW7gvT7kGlVbRKJBf7d4Gb3?usp=sharing
https://drive.google.com/drive/folders/1tpmzEPXsfnW7gvT7kGlVbRKJBf7d4Gb3?usp=sharing

Fairtrade Fortnight

INSTORE WINDOW STICKER

Stick this in your cafe, store or roastery window to
show you are a part of the Fairtrade community.

choose

’ y choose
& ‘ Fairtrade
FAIRTRADE FAIRTRADE hel‘e

here

We can send these for you for free.
Email us or otherwise, download the
file and print.

2-15 August 2023
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https://drive.google.com/drive/folders/1WOGAawDpHFS4ka8F4r_ObafSgc9t99FI?usp=sharing
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USAGEAND DISCLAIMERS

Asset rights and usage

In this section, you will find information about the permitted rights of use
in relation to certain materials shared with you as part of this Fairtrade
Fortnight toolkit (‘Materials'). If you do not have a current licence or other
agreement in place with us, your rights of use may be limited.

By downloading these Materials you are accepting the terms of permitted
rights of use of the materials shared by the Fairtrade ANZ, which may
include:

-Images
-Video
-Data
-Recordings
-Interviews

Or other forms of information or copyright materials agreed with the
Fairtrade ANZ as Materials subject to applicable law. Fairtrade Labelling
Organizations International e.V. and/or the Fairtrade ANZ is the owner or
licensee of all intellectual property rights in the Materials and Lockup
Graphics and any related materials. These works are protected by
copyright and trademark laws around the world. By accessing the
Materials and Lockup Graphics you agree to the terms set out in this
Campaign Toolkit. You will be responsible for ensuring that any use,
storage and/or processing activity involving any part or whole of such
Materials or Lockup Graphics will be conducted in a compliant and legal
manner. At any time, the rights to use these Materials can be withdrawn
by the Fairtrade ANZ. All rights are reserved.

2-15 August 2023

These Materials may be used solely for the following purposes:
Promotion of Fairtrade Fortnight via online channels or print media. You
are permitted to use the Materials until 31 March 2024 (which may be
extended in writing unless such Materials become obsolete or consent is
withdrawn).

Use of campaign lockup graphics

Where you have a licence agreement in place with us, we have created a
set of Fairtrade Fortnight 2023 and 'for people and the planet' lockup
graphics for you to use on Materials you produce to support our
campaign. Where you do not have a current licence agreement, we grant a
limited, non-transferable, irrevocable licence to enable you to use and
reproduce the lockup Graphics and Materials to support our campaignin
compliance with the terms of this Commercial Toolkit. The use of the
lockup Graphics or Materials are provided on the basis that you agree to
indemnify the Fairtrade ANZ, its officers, directors, employees from and
against any and all causes of action, third-party claims, liabilities, actions,
costs or damages resulting from improper use of the lockup graphics or
Materials.

Disclaimer

Whilst every care has been taken in the compilation of this Commercial
Toolkit, and every attempt made to present up to-date and accurate
information, we cannot guarantee that inaccuracies will not occur. The
Fairtrade ANZ excludes liability and will not be held responsible for any
loss, damage or inconvenience caused as a result of any inaccuracy or
error within the Commercial Toolkit, any related content or any third-

arty content
party 50
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Fairtrade Fortnight

WHAT TO DO NEXT...

Please share with us your plans for Fairtrade Fortnight
(our contacts details are on the last page):

e Product promosorlaunches

» Offers, competitions or promos

e Use #ChooseFairtrade and #FairtradeFortnight and @fairtradeanzin all your online
activity so we can track it and share too

2-15 August 2023
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Do you have other ideas of how you'd
like to be involved that we can
support?

Get in touch with this or any questions,
we're always here to help.

masumi@fairtrade.com.au
sam@fairtrade.com.au
gabriela@fairtrade.org.nz
nadia@fairtrade.org.nz

FAIRTRADE



